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Dear Fellow Shareholders:

2010 was another outstanding year for Crown Holdings which reflects a number of positive factors.

From an operations standpoint, I am extremely pleased to report that all of our business segments made
important contributions with increased productivity and operating efficiencies. These improvements were
driven by increased overall demand for our products, restructuring actions over the last several years that
better aligned our production with demand, investments in technologies where appropriate and strict cost
controls.

Net sales for 2010 were $7,941 million compared to $7,938 million in 2009 with approximately 72% coming
from outside the United States. The 2010 net sales reflect increased global sales unit volumes which offset the
pass-through of lower raw material costs and unfavorable foreign currency translation.

Volumes in our global beverage can business, which comprised 51% of net sales, were up 9% over 2009. We
experienced increases across all of our geographic markets with particular contribution from the United States,
Brazil, France, Jordan and Vietnam. Our global food can business, which makes up 31% of net sales, also had
a solid year with improved profitability on volume that was up slightly over 2009 levels.

Gross profit for 2010 improved to $1,250 million, or 15.7% of net sales, compared to $1,193 million, or 15.0% of
net sales in 2009. The increase reflects overall global sales unit volume growth and productivity improvements
which more than offset inventory repricing gains from 2009 that did not recur in 2010 and unfavorable foreign
currency translation.

To meet demand for beverage cans in the emerging markets, we initiated expansion projects in the growth
markets of Brazil, China, Eastern Europe and Southeast Asia. This emerging market growth component of our
business is both exciting and carefully calculated. These investments are being made based on long-term
relationships with our multi-national and large regional beverage customers in markets that we have operated
in for decades and know well. Equally important, each of these growth opportunities underwent rigorous
analysis to support the proposition that our capital is being wisely and prudently invested.

Let me briefly review our current international expansion activities. During 2010, we announced plans to add a
second line to our beverage can plant in Estancia, Brazil and construct a new plant in Ponta Grossa. In the
northern part of the country we are planning a new beverage can plant in Belém. We are also making
substantial investments to expand the production capacity at our beverage can end plant in Manaus. When all
of these are completed and operating at maximum capacity, they are expected to add 3.5 billion units annually
in Brazil to meet growing demand from consumers as well as conversions from three-piece cans and glass
bottles to two-piece aluminum cans.

In Eastern Europe, our new beverage can plant in Kechnec, Slovakia began production in the 2010 first
quarter. To meet further demand in the region, we announced a second line that is expected to be
commercialized in the second quarter of 2011. In Turkey we announced plans to add additional capacity to our
two-line plant in Izmit and build a new plant in southern Turkey that we expect to be commercialized in the
first half of 2012.
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In Southeast Asia, we completed projects in late 2010 to add second beverage can production lines to our plants
in Bangkok, Thailand and Ho Chi Minh City, Vietnam. We are also planning to add second production lines to
our facilities in Hanoi, Vietnam and Phnom Penh, Cambodia, as well as expanding capacity at both of our
plants in Ho Chi Mink City.

China is also fertile ground for growth opportunities. We are expanding our production base there with four
new beverage can plants that have been announced and are underway, including a facility in Hangzhou,
located about 120 miles southwest of Shanghai, which is expected to be completed in June 2011; a facility in
Putian in Fujian Province that is expected to be completed in the 2011 fourth quarter; a facility in Ziyang in
Sichuan Province that is expected to be completed in the first quarter of 2012; and a facility in Foshan in
Guangdong Province that is expected to be completed in the second quarter of 2012.

This acceleration of growth activity has occurred in some of the most exciting and promising emerging markets
in the world today. Importantly, the execution has been on time and on budget. When the current lineup of
projects is completed by mid 2012, we will have built seven new beverage can plants and added 14 new
production lines with 11 billion units of incremental capacity to our year-end 2010 levels, a 22% increase in our
annual beverage can capacity.

At the same time we are also focused on the mature, developed markets of North America and Western Europe.
Consistent with our approach over the last several years, our efforts are focused on improving productivity and
efficiency while reducing material and resource use and waste. We have also strengthened product mix in the
developed markets by responding to demand for specialty sized beverage cans and improved convenience and
distinctive packaging on the food can and aerosol sides of the business. These actions have enabled the
businesses to generate increasing amounts of cash which in part go to fund our expansion opportunities.

Prior to 2010, we were primarily focused on debt reduction to strengthen the Company's balance sheet and
increase shareholder value. We now believe that the Company has reached an acceptable level of debt and that
our growth projects will over time bring leverage down as a function of increased profitable revenue. After
investing judiciously for expansion projects and enhanced operations, we took the additional step of
repurchasing approximately five percent of the outstanding common shares of the Company in 2010.

We continue to believe that we lead the industry with new innovative Brand-Building Packaging™. Recently
we were recognized with two Can of the Year awards for our easier to use Easylift™ lid and a novel beverage
can top launched at the 2010 FIFA World Cup games that pulls completely off, turning the can into a drinking
cup. The new beverage can pull off end also won a top Gold Award for innovative beverage packaging in the
alcoholic beverage category at the 2010 Starpack Industry Awards, and we won a specialty metal package Gold
Award for a power tool container as well.

We also use technology in our environmental sustainability efforts. As a global leader in the metal packaging
industry we helped lead the way in reducing the amount of metal necessary to manufacture consumer
~packaging with our SuperEnd™ beverage can end which uses ten percent less aluminum. Environmental
sustainability is also supported by ongoing efforts to further lightweight containers, improve productivity,
develop new manufacturing processes, raise packaging performance standards, increase functionality and
improve safety throughout our operations. These improvements enable us to reduce the amount of energy,
water and other resources and associated emissions necessary to manufacture our products.



Annual Meeting

We cordially invite you to attend the Annual Meeting
of Shareholders of Common Stock to be held at 9:30 a.m. on
Thursday, April 28, 2011 at the Company’s Corporate
Headquarters, One Crown Way, Philadelphia, Pennsylvania.
A formal notice of this meeting, together with the Proxy
Statement and Proxy Card, was mailed to each shareholder of
common stock of record as of the close of business on March 8,
2011, and only holders of record on said date will be entitled
to vote. The Board of Directors of the Company requests the
shareholders of common stock to sign proxies and return
them in advance of the meeting or register your vote by
telephone or through the internet.
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Financial Highlights

(in millions, except share, per share, employee, and statistical data)

2010 2009 % Change

Netsales . . . . ... ... ... .. $ 7,941 $ 7,938
Grossprofit . . . ... ... ... ... ..., 1,250 1,193 4.8
Interestexpense . . . . ... ... ... ... ... ... ... ..., 203 247 (17.8)
Net income attributable to Crown Holdings. .. . . . .. ... ... ... . 324 334 (3.0)
Per average common share:

Earnings attributable to Crown Holdings . . . . . .. ... . ... ... $ 200 $ 2.06 (2.9)

Market price (closing). . (1) . . . . .. ... ... ... ... ..., . 33.38 25.58 30.5
Totalassets . . . . ... ... ... .. ... ... ... $ 6,899 $ 6,532 5.6
Totaldebt . . .. ... .. ... . ... 3,048 2,798 8.9
Crown Holdings shareholdexrs’ deficit . . . . .. ... ........... (96) (6)
Depreciation and amortization . . .. .. ... ... ..., . ... . . $ 172 $ 194 (11.3)
Freecashflow... . . . ... ... ... ... ... . . ... ... ... 508 612 (17.0)
Numberofemployees . . . . ... ... .. ... ............... 20,537 20,510 0.1
Shares outstanding at December 31 . . . . . . . ... ... ... ... ... 155,256,791 161,483,674 3.9
Average shares outstanding -diluted . . . . . .. .. ... ... ..... . 162,389,003 161,947,196 0.3

(1) Source: New York Stock Exchange - Composite Transactions

(2) Effective January 1, 2010, the Company adopted amended guidance from the Financial Accounting Standards board on transfers of financial assets. As a result of the new

guidance, total assets and total debt increased by $208 from a year earlier.

Reconciliation of a Non-GAAP Financial Measure:

Free cash flow is not defined under U.S. generally accepted accounting principles (GAAP). Free cash flow should not be considered in
isolation or as a substitute for cash flow data prepared in accordance with GAAP and may not be comparable to calculations of a

similarly titled measure by other companies.

The Company utilizes free cash flow for planning and evaluating investment opportunities and as a measure of its ability to incur and
service debt. Free cash flow is derived from the Company’s cash flow statements and a reconciliation to free cash flow is provided

below.

Reconciliation to Free Cash Flow

Net cash provided by operating activities . . . . .

Change in accounts receivable securitization . . .

Premiums paid to retirs debtearly. . . ... ...

Adjusted net cash provided by operating activities
Less: capital expenditures . . . ... ... .. ..

Freecashflow . . . . . ... ... ... ......

2010 2009
$ 590 $ 756
226
12 36
828 792
(320) (180)
$ 508 $ 612
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In terms of sustainability, metal containers for food and beverages are the ultimate sustainable package on a
number of levels. They are recyclable with no loss of metal and we expect that there will be viable primary and
recyclable sources for the foreseeable future. Importantly, metal food and beverage cans are economical
throughout the supply chain - they stack, ship, store and display easily, fill at high speeds and weigh much less
for shipping than glass, with reduced breakage. Equally significant, metal cans protect food and beverages
from spoilage in all climate conditions, preventing product waste and keeping consumers safe.

With the current turmoil in certain countries in the Middle East and North Africa, there is understandable
concern about spiking oil and gasoline prices and their effect on many of the world's economies. We are
watching developments closely and, as in the past, will move swiftly to adjust our businesses based on
economic developments on a market-by-market basis. Importantly, Crown draws strength from our diverse
product lines, customer base and the geographies we serve. The emerging markets and metal packaging for
food and beverages in general have fared relatively well during the recession and economic recovery and we
believe our portfolio of metal packaging businesses is well positioned to grow and prosper in all of the regions in
which we do business.

2010 was one of the best in Crown's history and we believe 2011 will be even better. We plan to continue
prudently investing significant capital in promising growth projects and expect to generate substantial free
cash to return to our shareholders through share repurchases.

Alan Rutherford, our Vice Chairman, has decided not to stand for reelection to the Board of Directors. We are
deeply indebted to Alan for his dedication and outstanding service to Crown over the last 36 years, including
the last 20 years as a Board member. Alan has been invaluable in our efforts to create a leading global metal
packaging company. We wish him well in his retirement.

We have recently added two new members to our Board, James H. Miller, the Chairman, President and Chief
Executive Officer of PPL Corporation, and Josef M. Miiller, the retired Chairman and CEO of Nestlé’s Greater
China Region. Jim’s extensive general business knowledge, judgment and experience will be great assets to
Crown, and Josef’s knowledge and perspective of Asia will bring us valuable insight and counsel for one of the
most promising emerging markets in the world.

I am confident in saying that Crown's best years are ahead of us and that would not be the case without the
dedication of the more than 20,000 employees worldwide. From our people who make sure production lines run
efficiently with reduced levels of resources and waste, to those who design the most technologically advanced
metal containers, to those who make sure our customers have what they want, when they want it, and to
everyone in between, our superior 2010 results could not have been achieved without their skill, dedication and
devotion.

Best regards,

John W. Conway
Chairman of the Board, President
and Chief Executive Officer

March 15, 2011
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PART |

ITEM 1. BUSINESS

Crown Holdings, Inc. (the “Company” or the “Registrant”) (where the context requires, the “Company” shall include reference to
the Company and its consolidated subsidiary companies) is a Pennsylvania corporation.

The Company is a worldwide leader in the design, manufacture and sale of packaging products for consumer goods. The
Company’s primary products include steel and aluminum cans for food, beverage, household and other consumer products and
metal vacuum closures and caps. These products are manufactured in the Company’s plants both within and outside the United
States and are sold through the Company’s sales organization to the soft drink, food, citrus, brewing, household products,
personal care and various other industries. At December 31, 2010, the Company operated 135 plants along with sales and
service facilities throughout 41 countries and had approximately 20,500 employees. Consolidated net sales for the Company in
2010 were $7.9 billion with 72% of 2010 net sales derived from operations outside the United States.

DIVISIONS AND OPERATING SEGMENTS

The Company’s business is organized geographically within three divisions, Americas, European and Asia-Pacific. Within the
Americas and European Divisions the Company is generally organized along product lines. The Company’s reportable
segments within the Americas Division are Americas Beverage and North America Food. The Company’s reportable segments
within the European Division are European Beverage, European Food and European Specialty Packaging. Americas Beverage
includes beverage can operations in the U.S., Canada, Mexico and South America. North America Food includes food can and
metal vacuum closure operations in the U.S. and Canada. European Beverage includes beverage can operations in Europe,
the Middle East and North Africa. European Food includes food can and metal vacuum closure operations in Europe and Africa.
European Specialty Packaging includes specialty packaging operations in Europe. No operating segments within the Asia-
Pacific Division are included as reportable segments.

Financial information concerning the Company’s operating segments, and within selected geographic areas, is set forth within
“Management’s Discussion and Analysis of Financial Condition and Results of Operations” of this Annual Report and under
Note X to the consolidated financial statements.

AMERICAS DIVISION

The Americas Division includes operations in the United States, Canada, Mexico, South America and the Caribbean. These
operations manufacture beverage, food and aerosol cans and ends, specialty packaging and metal vacuum closures and caps.
At December 31, 2010, the division operated 47 plants in 8 countries and had approximately 5,600 employees. In 2010, the
Americas Division had net sales of $3.2 billion. Approximately 69% of the division’s 2010 net sales were derived from within the
United States. Within the Americas Division the Company has determined that there are two reportable segments: Americas
Beverage and North America Food. North America Aerosol and food can operations in the Caribbean are not included as
reportable segments.

Americas Beverage

The Americas Beverage segment manufactures aluminum beverage cans and ends and steel crowns, commonly referred to as
“bottle caps.” Americas Beverage had net sales in 2010 of $2.1 billion (26.4% of consolidated net sales) and segment income
(as defined under Note X to the consolidated financial statements) of $275 million.

North America Food

The North America Food segment manufactures steel and aluminum food cans and ends and metal vacuum closures. North
America Food had net sales in 2010 of $897 million (11.3% of consolidated net sales) and segment income (as defined under
Note X to the consolidated financial statements) of $120 million.

EUROPEAN DIVISION

The European Division includes operations in Europe, the Middle East and Africa. These operations manufacture beverage,
food and aerosol cans and ends, specialty packaging, metal vacuum closures and caps, and canmaking equipment. At
December 31, 2010, the division operated 74 plants in 27 countries and had approximately 12,100 employees. Net sales in
2010 were $4.0 billion. Net sales in the United Kingdom of $740 million and in France of $624 million represented 18.5% and
15.6% of division net sales in 2010.

Within the European Division the Company has determined that there are three reportable segments: European Beverage,
European Food and European Specialty Packaging. European Aerosol is not included as a reportable segment.

-
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European Beverage

The European Beverage segment manufactures steel and aluminum beverage cans and ends. European Beverage had net
sales in 2010 of $1.5 billion (19.2% of consolidated net sales) and segment income (as defined under Note X to the consolidated
financial statements) of $244 million.

European Food

The European Food segment manufactures steel and aluminum food cans and ends, and metal vacuum closures. European
Food had net sales in 2010 of $1.8 billion (23.2% of consolidated net sales) and segment income (as defined under Note X to
the consolidated financial statements) of $224 million.

European Specialty Packaging

The European Specialty Packaging segment manufactures a wide variety of specialty containers, with numerous lid and closure
variations. In the consumer market, the Company manufactures a wide variety of steel containers for cookies and cakes, tea
and coffee, confectionery, giftware, personal care, tobacco, wine and spirits, as well as non-processed food products. in the
industrial market, the Cornpany manufactures steel containers for paints, inks, chemical, automotive and househoid products.

European Specialty Packaging had net sales in 2010 of $395 million (5% of consolidated net sales) and segment income (as
defined under Note X to the consolidated financial statements) of $22 million.

ASIA-PACIFIC DIVISION

The Asia-Pacific Division manufactures aluminum beverage cans and ends, steel food and aerosol cans and ends, and metal
caps. At December 31, 2010, the division operated 14 plants in 6 countries and had approximately 2,500 employees. Net sales
in 2010 were $704 million (8.9% of consolidated net sales) and beverage can and end sales were 80.8% of division sales. No
operations within the Asia-Pacific division are included as reportable segments.

PRODUCTS
Beverage Cans

The Company supplies beverage cans and ends and other packaging products to a variety of beverage and beer companies,
including Anheuser-Busch InBev, Coca-Cola, Cott Beverages, Dr Pepper Snapple Group, Heineken, National Beverage and
Pepsi-Cola, among others. The Company’s beverage can business is built around local, regional and global markets, which has
served to develop the Company’s understanding of global consumer expectations.

The beverage market is dynamic and highly competitive, with each packaging manufacturer in concert with its customers striving
to satisfy consumers’ ever-changing needs. The Company competes by offering its customers broad market knowledge,
resources at all levels of its worldwide organization and extensive research and development capabilities that have enabled the
Company to provide its customers with innovative products. The Company meets its customers’ beverage packaging needs with
an array of two-piece beverage cans and ends and metal bottle caps. Innovations include the SuperEnd® beverage can end
and shaped beverage cans. The Company expects to continue to add capacity in many of the growth markets around the world.

Beverage can manufacturing is capital intensive, requiring significant investment in tools and machinery. The Company seeks to
effectively manage its invested capital and is continuing its efforts to reduce can and end diameter, lighten its cans, reduce non-
metal costs and restructure production processes.

Food Cans and Closures

The Company manufactures a variety of food cans and ends, including two-and three-piece cans in numerous shapes and
sizes, and sells food cans to food marketers such as Bonduelle, Cecab, ConAgra, Continentale, Mars, Simmons Foods, Nestlé,
Premier Foods and Stockmeyer, among others. The Company offers a wide variety of metal vacuum closures and sealing
equipment solutions to leading marketers such as Abbot Laboratories, Danone, H. J. Heinz, Kraft, Nestlé, Premier Foods and
Unilever, among others, from a network of metal vacuum closure plants around the world. The Company supplies total
packaging solutions, including metal and composite closures, capping systems and services while working closely with
customers, retailers and glass and plastic container manufacturers to develop innovative closure solutions and meet customer
requirements.

Technologies used to produce food cans include three-piece welded, two-piece drawn and wall-ironed and two-piece drawn and
redrawn. The Company zlso offers its LIFTOFF™ series of food ends, including its Easylift™ full aperture steel food can ends,
and PeelSeam™, a flexible aluminum foil laminated end. The Company offers expertise in closure design and decoration,
ranging from quality printing of the closure in up to nine colors, to inside-the-cap printing, which offers customers new
promotional possibilities, to better product protection through Ideal Closures™, Orbit™ and Superplus™. The Company’s
commitment to innovation has led to developments in packaging materials, surface finishes, can shaping, lithography, filling,
retorting, sealing and opening techniques and environmental performance.

2-
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The Company manufactures easy open, vacuum and conventional ends for a variety of heat-processed and dry food products
including fruits and vegetables, meat and seafood, soups, ready-made meals, infant formula, coffee and pet food.

Aerosol Cans

The Company’s customers for aerosol cans and ends include manufacturers of personal care, food, household and industrial
products, including Colgate Paimolive, KIK Custom Products, Procter & Gamble, SC Johnson and Unilever, among others. The
aerosol can business, while highly competitive, is marked by its high value-added service to customers. Such value-added
services include, among others, the ability to manufacture muitiple sizes, multiple color schemes and shaped packaging.

Specialty Packaging
The Company’s specialty packaging business is located primarily in Europe and serves many major European and multinational
companies. The Company produces a wide variety of specialty containers with numerous lid and closure variations. The -

Company’s specialty packaging customers include Abbott Laboratories, Akzo Nobel, Britvic, Danone, Kraft, Mars, Nestlé, PPG,
Teisseire and United Biscuits, among others.

SALES AND DISTRIBUTION

Global marketers qualify suppliers on the basis of their ability to provide global service, innovative designs and technologies in a
cost-effective manner.

With its global reach, the Company markets and sells products to customers through its own sales and marketing staff located
within each operating segment. Regional sales personnel support the segments’ staffs. In some instances, contracts with
customers are centrally negotiated, but products are ordered through and distributed directly by the Company’s local facilities.
The Company’s facilities are generally located in proximity to their respective major customers. The Company works closely with
customers in order to develop new business and to extend the terms of its existing contracts.

Many customers provide the Company with quarterly or annual estimates of product requirements along with related quantities
pursuant to which periodic commitments are given. Such estimates assist the Company in managing production and controlling
use of working capital. The Company schedules its production to meet customer requirements. Because the production time for
the Company’s products is short, any backlog of customer orders in relation to overall sales is not significant.

SEASONALITY

The food packaging business is somewhat seasonal with the first quarter tending to be the slowest period as the autumn
packing period in the Northern Hemisphere has ended and new crops are not yet planted. The industry enters its busiest period
in the third quarter when the majority of fruits and vegetables are harvested. Weather represents a substantial uncertainty in the
yield of food products and is a major factor in determining the demand for food cans in any given year.

The Company’s beverage packaging business is predominately located in the Northern Hemisphere. Generally, beverage
products are consumed in greater amounts during the warmer months of the year and sales and earnings have generally been
higher in the second and third quarters of the calendar year.

The Company’s other businesses primarily include aerosol and specialty packaging and canmaking equipment, which tend not
to be as significantly affected by seasonal variations.

COMPETITION

Most of the Company’s products are sold in highly competitive markets, primarily based on price, quality, service and
performance. The Company competes with other packaging manufacturers as well as with fillers, food processors and packers,
some of whom manufacture containers for their own use and for sale to others. The Company’s competitors include, but are
not limited to, Ardagh Group, Ball Corporation, BWAY Corporation, Can-Pack S.A., Mivisa Envases S.A.U., Rexam PLC and
Silgan Holdings Inc.

CUSTOMERS

The Company’s largest customers consist of many of the leading manufacturers and marketers of packaged consumer products
in the world. Consolidation trends among beverage and food marketers have led to a concentrated customer base. The
Company’s top ten global customers represented in the aggregate approximately 28% of its 2010 net sales. In each of the
years in the period 2008 through 2010, no one customer of the Company accounted for more than ten percent of the
Company’s net sales. Each operating segment of the Company has major customers and the loss of one or more of these
major customers could have a material adverse effect on an individual segment or the Company as a whole. Major
customers include those listed above under the Products discussion. In addition to sales to Coca-Cola and Pepsi-Cola, the
Company also supplies independent licensees of Coca-Cola and Pepsi-Cola.
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RESEARCH AND DEVEI.OPMENT

The Company’s principal Research, Development & Engineering (RD&E) Centers are located in Alsip, lllinois and Wantage,
England. The Company utilizes its centralized RD&E capabilities to (1) promote development of value-added metal packaging
systems for its customars, (2) design cost-efficient manufacturing processes, systems and materials that further the
sustainability of metal packaging, (3) provide continuous quality and/or production efficiency improvements in its manufacturing
facilities globally, (4) apply and develop technologies to advance customer and vendor relationships and provide value-added
technical support, and (5) provide engineering services for the Company’s worldwide packaging activities. These capabilities
facilitate (1) the identification of new and/or expanded market opportunities by working directly with customers to develop new
products or enhance existing products through the application of new technologies that better differentiate products in the retail
environment (for example, the creation of new packaging shapes or novel decoration methods) and/or the incorporation of
consumer-valued features (for example, improved openability or ease of use) and (2) the reduction of manufacturing costs by
reducing the material content of the Company’s products (while retaining necessary performance characteristics), reducing
spoilage, and/or increasirig operating efficiencies.

Recent innovations inclucle:

e the new Orbit™ Closure, an easy-open, all-metal vacuum closure for 1%!ass jars. This development provides convenience
for consumers seeking easier-to-open packaging. Visually the Orbit " Closure is similar to a standard twist-off closure;
however the Company’s proprietary design makes it easier to open. To open the jar, the user twists the ring in the same
way as opening a standard twist-off closure. The Orbit™ ring pushes the top panel away from the jar and acts as a tool to
break the vacuum seal, thus requiring significantly less opening force compared to standard metal closures. Moreover, the
Orbit™ is straightforward for fillers to implement, as it utilizes the existing glass jar finish and can be applied with existing
capping machinery. The new Orbit™ closure was initially launched in Europe in late 2010 and is expected to be expanded
into additional geographies (including the United States and Canada) and broadened to include a range of diameters in
2011 and beyond.

e enhancements to the Company’s proprietary SuperEnd® beverage can end, which requires significantly less metal than
traditional beverage ends without any reduction in strength, including new designs targeted to European, Middle Eastern,
and South African markets. The SuperEnd® beverage end also offers improved consumer experience through enhanced
pourability, drinkability, ease-of-opening and appearance over traditional ends. This technology is now commercially
available through the Company’s operations and through licensees to beverage customers on six continents — North and
South America, Eurcpe, Africa, Asia, and Australia. The Company and its licensees have produced more than 300 billion
SuperEnd® beverage can ends, saving more than 73,500 metric tons of aluminum, over 1,200 metric tons of coatings, and
more than 600,000 metric tons of greenhouse gases (equivalent to the annual emissions from nearly 110,000 automobiles)
compared to convenlional beverage can ends.

e continued expansion of commercial offerings of the Company’s award-winning Easyh'ftTM food ends in 2010, a new end
providing improved tab access and openability for consumers. New offerings included new diameters such as 73mm,
83mm and 99mm designs and a STC (Stepped-Countersink) design interchangeable in customer’s filling plants with NEO
(Non-Easy-Open) food ends. The 300 diameter STC Easylift™ food end provides enhanced openability to customers in
North America for vegetables and other products. In Europe, after the pet food market, EasyliftTM was successfully
launched in the vegre:table (83mm) and Ready Meal markets (73mm and 99mm) with major customers. Due to increasing
demand for Easylift " food ends in both Europe and the Americas, the Company intends to further expand manufacturing
capacity in 2011.

e continued development of innovative metal packaging designs for the Company’s Specialty Packaging customers including
an award-winning, all-metal container for Bosch’s new IXO 4 tool that embraces attractive design, print for premium image
and a closure that provides easy consumer access (winner of a Gold Starpack Award). Moreover, the new package is used
by consumers for product storage, avoiding landfill disposal. The Company’'s new award-winning package for Delica
spice tins delivers a modern structure and combines aesthetics and functionality with stringent performance (winner of a
WorldStar Award). The package comes with a screw-top-lid, including a window to view the product. When the lid is
rotated, it reveals holes to dispense the spices into the food. The Company’s new packages for Islay’s Single Malt Scotch
Whiskey combine aesthetics and functionality with environmental performance. The customized designs permit impact
printing and embossing, suitable as a single or collection purchase.

» expansion of the product line for Carnaud Metalbox Engineering (CMBE), a market leader in the design, development, and
manufacture of metal beverage can making machinery through innovations and new technologies, including can making
(dual-stroke bodymalers), can forming (die necking machines and die sets), and metal coating (spray machines and 8 color
printers) operations. For the innovations above, CMBE won the Queen's Award for Enterprise in International Trade in
2010.

2010 was another successful year for the Company in terms of new product launches across its metal packaging portfolio, with
its Beverage, Food and Specialty Packaging operations honored with awards covering innovation and improved design. Notable
examples included: (1) the Company’s full-aperture beverage end, launched in conjunction with SABMiller to commemorate the
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soccer World Cup in South Africa, won seven different industry awards, culminating in a “WorldStar Award” which honors the
Best-of-the-Best in metal packaging; (2) the Company’s EasyLift™ easy-open food end, a winner at the Canmaker Magazine
awards which cited the end for its improvement in openability and usability for the consumer; and (3) several awards for new
products within the Specialty Packaging operation, including the Bosch tin for Do-It-Yourself appliances and a new tin for Golden
Virginia Tobacco. In addition to the “WorldStar Award”, the Company’s full-aperture beverage end also won the “Supreme Gold”
award at the StarPack UK awards presentation and the “Can of the Year Award” in the Canmaker Magazine competition. These
awards strengthened the Company’s reputation in the industry. Positive publicity regarding the EasyLift™ end is being
leveraged by the Company’s European food packaging customers to communicate the launch of new products to consumers
and retailers. Finally, the Company believes that the awards received highlight that its products provide brands with
differentiation in a crowded market, together with high quality design values and convenience for consumers.

The Company has a substantial portfolio of patents and other [ntellectual Property (IP) in the field of metal packaging systems
and is seeking strategic partnerships to extend its IP in existing and emerging markets. As a result, the Company has licensed
IP in geographic regions where the Company has a limited market presence today. Existing technologies such as SuperEnd®
beverage ends and can shaping have been licensed in Australia, Japan, and Africa to provide customers with more global
access to Crown’s brand building innovations.

The Company spent $42 million in 2010, $42 million in 2009, and $47 million in 2008 in its centralized RD&E activities. Certain
of these activities are expected to improve and expand the Company’s product lines in the future.

These expenditures include methods developed within the Company’s RD&E facilities to improve manufacturing efficiencies,
reduce unit costs, and develop new and/or improved value-added packaging systems. However, these expenditures do not
include related product and process developments occurring within the Company’s decentralized business units.

MATERIALS AND SUPPLIERS

The Company uses various raw materials, primarily aluminum and steel, in its manufacturing operations. In general, these raw
materials are purchased in highly competitive, price-sensitive markets which have historically exhibited price and demand
cyclicality. These and other materials used in the manufacturing process have historically been available in adequate supply
from multiple sources.

Generally, the Company’s principal raw materials are obtained from the major suppliers in the countries in which it operates
plants. Some plants in less developed countries, which do not have local mills, obtain raw materials from nearby, more
developed countries. The Company has agreements for what it considers adequate supplies of raw materials. However,
sufficient quantities may not be available in the future due to, among other things, shortages due to excessive demand, weather
or other factors, including disruptions in supply caused by raw material transportation or production delays. From time to time,
some of the raw materials have been in short supply, but to date, these shortages have not had a significant impact on the
Company’s operations. '

In 2010, consumption of steel and aluminum represented approximately 27% and 35%, respectively, of consolidated cost of
products sold, excluding depreciation and amortization. Due to the significance of these raw materials to overall cost of products
sold, raw material efficiency is a critical cost component of the products manufactured. Supplier consolidations, changes in
ownership, government regulations, political unrest and increased demand for raw materials in the packaging and other
industries, among other risk factors, provide uncertainty as to the availability of and the level of prices at which the Company
might be able to source such raw materials in the future. Moreover, the prices of aluminum and steel have been subject to
volatility during 2010. The Company’s raw material supply contracts vary as to terms and duration, with steel contracts typically
one year in duration with fixed prices or set repricing dates, and aluminum contracts typically muiti-year in duration with
fluctuating prices based on aluminum ingot costs.

During 2010, the weighted average market price for steel used in the Company’s global packaging operations, when compared
to the weighted average market price in 2009, decreased approximately 9%. Suppliers indicate that recent shortages in raw
materials combined with rising operating costs may require steel price increases for their customers.

The average price of aluminum ingot on the London Metal Exchange (‘LME") increased approximately 29% in 2010. The
Company generally attempts to mitigate its aluminum ingot risk by matching its purchase obligations with its sales agreements;
however, there can be no assurance that the Company will be able to fully mitigate that risk.

The Company, in agreement with customers in many cases, also uses commodity and foreign currency forwards in an attempt
to manage its exposure to aluminum price volatility.

There can be no assurance that the Company will be able to fully recover from its customers the impact of aluminum and steel
price increases or that the use of derivative instruments will effectively manage the Company’s exposure to price volatility. In
addition, if the Company is unable to purchase steel and aluminum for a significant period of time, its operations would be
disrupted and if the Company is unable to fully recover the higher cost of steel and aluminum, its financial results may be
adversely affected. The Company continues to monitor this situation and the effect on its operations. As a result of continuing
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global supply and demand pressures, other commodity-related costs affecting the Company’s business may increase as well,
including natural gas, electricity and freight-related costs. The Company intends to increase prices on its products accordingly
in order to recover these costs.

In response to the volatility of raw material prices, ongoing productivity and cost reduction efforts in recent years have focused
on improving raw material cost management.

The Company’s manufaciuring facilities are dependent, in varying degrees, upon the availability of water and processed energy,
such as natural gas and electricity. Certain of these may become difficult or impossible to obtain on acceptable terms due to
external factors which could increase the Company’s costs or interrupt its business.

Aluminum and steel, by their very nature, can be recycled at high effectiveness and can be repeatedly reused to form new
consumer packaging with minimal or no degradation in performance, quality or safety.

By recycling these metals, large amounts of energy can be saved and significant water use and carbon dioxide emissions
avoided.

SUSTAINABILITY AND ENVIRONMENTAL MATTERS

The Company’s operations are subject to numerous laws and regulations governing the protection of the environment, disposal
of waste, discharges into water, emissions into the atmosphere and the protection of employee heaith and safety. Future
regulations may impose stricter environmental requirements on the packaging industry and may require additional capital
investment. Anticipated future restrictions in some jurisdictions on the use of certain coatings may require the Company to
employ additional control equipment or process modifications. The Company has a Corporate Sustainability Policy and a
Corporate Environmental Protection Policy. Environmental awareness is a key component of sustainability. ~Environmental
considerations are among the criteria by which the Company evaluates projects, products, processes and purchases. The
Company is committed tc continuous improvement in product design and manufacturing practices to provide the best outcome
for the human and natural environment, both now and in the future. By reducing the per-unit amount of raw materials used in
manufacturing its products, the Company can significantly reduce the amount of energy, water and other resources and
associated emissions necessary to manufacture metal containers. The Company aims to continue that process of improvement
in its manufacturing process to assure that consumers and the environment are best served through the use of metal packaging.
There can be no assurance that current or future environmental laws or remediation liabilities will not have a material effect on
the Company’s financial condition, liquidity or results of operations. Discussion of the Company’s environmental matters is
contained within “Managsment’s Discussion and Analysis of Financial Condition and Results of Operations” of this Annual
Report under the caption ‘Environmental Matters,” and under Note L to the consolidated financial statements.

WORKING CAPITAL

The Company generally uses cash during the first nine months of the year to finance seasonal working capital needs. The
Company’s working capital requirements are funded by cash on hand, its revolving credit facility, its receivables securitization
and factoring programs, and from operations.

Further information relating to the Company’s liquidity and capital resources is set forth within “Management’s Discussion and
Analysis of Financial Condition and Results of Operations,” of this Annual Report under the captions “Liquidity” and “Debt
Refinancings” and under Note Q to the consolidated financial statements.

Collection and payment periods tend to be longer for the Company’s operations located outside the U.S. due to local business
practices.

EMPLOYEES
At December 31, 2010, the Company had approximately 20,500 employees. Collective bargaining agreements with varying

terms and expiration dates cover approximately 13,600 employees. The Company does not expect that renegotiations of the
agreements expiring in 2011 will have a material adverse effect on its results of operations, financial position or cash flow.

AVAILABLE INFORMATION

The Company’s internet website address is www.crowncork.com. Information on the Company’s website is not incorporated by
reference in this Annual Report on Form 10-K. The Company’s Annual Report on Form 10-K, Quarterly Reports on Form 10-Q,

Current Reports on Form 8-K and all amendments to those reports filed by the Company with the U.S. Securities and Exchange
Commission pursuant to sections 13(a) and 15(d) of the Securities Exchange Act of 1934, as amended, are accessible free of
charge through the Company’'s website as soon as reasonably practicable after the documents are filed with, or otherwise
furnished to, the U. S. Securities and Exchange Commission. The Company’s SEC filings are also available for reading and
copying at the SEC’s Public Reference Room at 100 F Street, NE, Washington, D.C. 20549. Information on the operation of the
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Public Reference room may be obtained by calling the SEC at 1-800-SEC-0330. In addition, the SEC maintains an internet site
(http://www.sec.gov) containing reports, proxy and information statements, and other information regarding issuers that file
electronically with the SEC.

The Company’s Code of Business Conduct and Ethics, its Corporate Governance Guidelines, and the charters of its Audit,
Compensation and Nominating and Corporate Governance committees are available on the Company’s website. These
documents are also available in print to any shareholder who requests them. The Company intends to disclose amendments to
and waivers of the Code of Business Conduct and Ethics on the Company’s website.

ITEM 1A. RISK FACTORS

In addition to factors discussed elsewhere in this Annual Report and in “Management’s Discussion and Analysis of Financial
Condition and Results of Operations,” the following are some of the important factors that could materially and adversely affect
the Company’s business, financial condition and results of operations.

The substantial indebtedness of the Company cou/d’ prevent it from fulfilling its obligations.

The Company has substantial outstanding debt. As a result of the Company’s substantial indebtedness, a significant portion of
the Company’s cash flow will be required to pay interest and principal on its outstanding indebtedness, and the Company may
not generate sufficient cash flow from operations, or have future borrowings available under its senior secured credit facilities, to
enable it to repay its indebtedness or to fund other liquidity needs. As of December 31, 2010, the Company had approximately
$3.0 billion of indebtedness. The Company’s ratio of earnings to fixed charges was 3.8 times for the fiscal year ended December
31, 2010, as discussed in Exhibit 12 to this Annual Report. The Company’s senior secured revolving credit facilities that mature
on June 15, 2015 bear higher interest rates than those applicable to the Company’s senior secured revolving credit facilities that
mature on May 15, 2011. The Company’s $147 million and €108 million senior secured term loan facilities mature on November
15, 2012. The Company’s $400 million of senior notes mature on May 15, 2017, its €500 million of senior notes mature on
August 15, 2018 and its $700 million of senior notes mature on February 1, 2021. In addition, at December 31, 2010 the
Company had approximately $100 million and €81 million outstanding under the Company’s committed $200 million North
American and €120 million European securitization facilities, which mature in March 2013 and November 2011, respectively.

The substantial indebtedness of the Company could:

» increase the Company’s vulnerability to general adverse economic and industry conditions, including rising interest
rates;

= restrict the Company from making strategic acquisitions or exploiting business opportunities;

= |imit the Company’s ability to make capital expenditures in order to grow the Company’s business or maintain
manufacturing plants in good working order and repair;

= limit, along with the financial and other restrictive covenants under the Company’s indebtedness, the Company’s ability
to obtain additional financing, dispose of assets or pay cash dividends;

= require the Company to dedicate a substantial portion of its cash flow from operations to service its indebtedness,
thereby reducing the availability of its cash flow to fund future working capital, capital expenditures, research and
development expenditures and other general corporate requirements;

»  require the Company to sell assets used in its business;

= limit the Company’s ability to refinance its existing indebtedness, particularly during periods of adverse credit market
conditions when refinancing indebtedness may not be available under interest rates and other terms acceptable to the

Company or at all;
* increase the Company’s cost of borrowing;

= limit the Company’s flexibility in planning for, or reacting to, changes in its business and the industry in which it
operates; and

= place the Company at a competitive disadvantage compared to its competitors that have less debt.

If its financial condition, operating results and liquidity deteriorate, the Company’s creditors may restrict its ability to obtain future
financing and its suppliers could require prepayment or cash on delivery rather than extend credit to it. If the Company’s
creditors restrict advances, the Company’s ability to generate cash flows from operations sufficient to service its short and long-
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term debt obligations will be further diminished. In addition, the Company’s ability to make payments on and refinance its debt
and to fund its operations. will depend on the Company’s ability to generate cash in the future.

Some of the Company’s indebtedness is subject to floating interesft rates, which would result in the Company’s interest
expense increasing if interest rafes rise.

As of December 31, 2010, approximately $755 million of the Company’s $3.0 billion of total indebtedness was subject to floating
interest rates. Changes in economic conditions could result in higher interest rates, thereby increasing the Company’s interest
expense and reducing funds available for operations or other purposes. The Company’s annual interest expense was $203
million, $247 million and $302 million for 2010, 2009 and 2008, respectively. Based on the amount of variable rate debt
outstanding at December 31, 2010, a 1% increase in variable interest rates would have increased its 2010 annual adjusted
interest expense by $7.5 million. Accordingly, the Company may experience economic losses and a negative impact on
earnings as a result of interest rate fluctuation. The actual effect of a 1% increase could be more than $7.5 million as the
Company’s average borrowings on its variable rate debt may be higher during the year than the amount at December 31, 2010.
Although the Company rnay use interest rate protection agreements from time to time to reduce its exposure to interest rate
fluctuations in some cases, it may not elect or have the ability to implement hedges or, if it does implement them, they may not
achieve the desired effect. See “Management’s Discussion and Analysis of Financial Condition and Results of Operations—
Liquidity and Capital Resources—Market Risk” in this Annual Report.

Notwithstanding the Company’s current indebtedness levels and restrictive covenants, the Company may still be able
fo incur substantial additional debt or make certain restricted payments, which could exacerbate the risks described
above.

The Company may be eble to incur additional debt in the future, including in connection with acquisitions or joint ventures.
Although the Company’s senior secured credit facilities and indentures governing its outstanding secured and unsecured notes
contain restrictions on the Company’s ability to incur indebtedness, those restrictions are subject to a number of exceptions,
and, under certain circumstances, indebtedness incurred in compliance with these restrictions could be substantial. The
Company may also consider investments in joint ventures or acquisitions, which may increase the Company’s indebtedness.
Moreover, although the Company’s senior secured credit facilities and indentures governing its outstanding secured and
unsecured notes contain restrictions on the Company’s ability to make restricted payments, including the declaration and
payment of dividends and the repurchase of the Company’s common stock, the Company is able to make such restricted
payments under certain circumstances. Adding new debt to current debt levels or making otherwise restricted payments could
intensify the related risks that the Company and its subsidiaries now face.

Resftrictive covenants in its debf agreements could restrict the Company’s operating flexibility.

The indentures and agreements governing the Company’s senior secured credit facilities and outstanding secured and
unsecured notes contain affirmative and negative covenants that limit the ability of the Company and its subsidiaries to take
certain actions. These restrictions may limit the Company’s ability to operate its businesses and may prohibit or limit its ability to
enhance its operations or take advantage of potential business opportunities as they arise. The Company’s senior secured
credit facilities require the Company o maintain specified financial ratios and satisfy other financial conditions. The agreements
or indentures governing the Company’s senior secured credit facilities and outstanding secured and unsecured notes restrict,
among other things, the ability of the Company and the ability of all or substantially all of its subsidiaries to:

= incur additional debt;

= pay dividends or make other distributions, repurchase capital stock, repurchase subordinated debt and make certain
investments or loans;

= create liens and engage in sale and leaseback transactions;

= create restrictions on the payment of dividends and other amounts to the Company from subsidiaries;
= make loans, investments and capital expenditures;

= change accounting treatment and reporting practices;

= enter into agreements restricting the ability of a subsidiary to pay dividends to, make or repay loans to, transfer
property to, or guarantee indebtedness of, the Company or any of its subsidiaries;

»  sell or acquire assets, enter into leaseback transactions and merge or consolidate with or into other companies; and
=  engage in transactions with affiliates.

In addition, the indentures and agreements governing the Company’s outstanding unsecured notes limit, among other things,
the ability of the Company to enter into certain transactions, such as mergers, consolidations, joint ventures, asset sales, sale
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and leaseback transactions and the pledging of assets. Furthermore, if the Company or certain of its subsidiaries experience
specific kinds of changes of control, the Company’s senior secured credit facilities will be due and payable and the Company will
be required to offer to repurchase outstanding notes.

The breach of any of these covenants by the Company or the failure by the Company to meet any of these ratios or conditions
could result in a default under any or all of such indebtedness. If a default occurs under any such indebtedness, all of the
outstanding obligations thereunder could become immediately due and payable, which could result in a default under the
Company’s other outstanding debt and could lead to an acceleration of obligations related to other outstanding debt. The ability
of the Company to comply with the provisions of its senior secured credit facilities, the agreements or indentures governing other
indebtedness it may incur in the future and its outstanding secured and unsecured notes can be affected by events beyond its
control and, therefore, it may be unable to meet these ratios and conditions.

The Company is subject fo the effects of fluctuations in foreign exchange rates, which may reduce its net sales and
cash flow.

The Company is exposed to fluctuations in foreign currencies as a significant portion of its consolidated net sales, its costs,
assets and liabilities, are denominated in currencies other than the U.S. dollar. For the fiscal years ended December 31, 2010,
2009 and 2008, the Company derived approximately 72%, 72% and 74%, respectively, of its consolidated net sales from sales
in foreign currencies. In its consolidated financial statements, the Company translates local currency financial results into U.S.
dollars based on average exchange rates prevailing during a reporting period. During times of a strengthening U.S. dollar, its
reported international revenue and earnings will be reduced because the local currency will translate into fewer U.S. dollars.
Conversely, a weakening U.S. dollar will effectively increase the dollar-equivalent of the Company’s expenses and liabilities
denominated in foreign currencies. The Company’s translation and exchange adjustments increased reported income before tax
by $4 million in 2010, $6 million in 2009 and $9 million in 2007, and reduced reported income before tax by $21 million in 2008
and $2 million in 2006. See “Management’s Discussion and Analysis of Financial Condition and Results of Operations—Liquidity
and Capital Resources—Market Risk” in this Annual Report. Although the Company may use financial instruments such as
foreign currency forwards from time to time to reduce its exposure to currency exchange rate fluctuations in some cases, it may
not elect or have the ability to implement hedges or, if it does implement them, they may not achieve the desired effect.

For the year-ended December 31, 2010, a 0.10 movement in the Euro (e.g., from 1.33 USD = 1 Euro to 1.23 USD = 1 Euro)
would have reduced net income by $9 million.

The Company’s international operations, which generated approximately 72% of its consolidated net sales in 2010, are
subject to various risks that may lead to decreases in its financial results.

The Company is an international company, and the risks associated with operating in foreign countries may have a negative
impact on the Company's liquidity and net income. The Company’s international operations generated approximately 72%, 72%
and 74% of its consolidated net sales in 2010, 2009 and 2008, respectively. In addition, the Company’s business strategy
includes continued expansion of international activities, including within developing markets and areas, such as the Middle East,
South America, Eastern Europe and Asia, that may pose greater risk of political or economic instability. Approximately 28%,
26% and 26% of the Company’s consolidated net sales in 2010, 2009 and 2008, respectively, were generated outside of the
developed markets in Western Europe, the United States and Canada.

The Company’s international operations are subject to various risks associated with operating in foreign countries, including:
= restrictive trade policies;
= inconsistent product regulation or policy changes by foreign agencies or governments;

= duties, taxes or government royalties, including the imposition or increase of withholding and other taxes on
remittances and other payments by non-U.S. subsidiaries;

= customs, import/export and other trade compliance regulations;

= foreign exchange rate risks,

= difficulty in collecting international accounts receivable and potentially longer payment cycles;
= increased costs in maintaining international manufacturing and marketing efforts;

» non-tariff barriers and higher duty rates;

= difficulties associated with expatriating cash generated or held abroad in a tax-efficient manner and changes in tax
laws;

» difficulties in enforcement of contractual obligations and intellectual property rights;
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=  exchange controls;
= national and regional labor strikes;
= language and cultural barriers;
=  high social benefit costs for labor, including costs associated with restructurings;
= civil unrest or pclitical, social, legal and economic instability, such as recent political turmoil in the Middle East;
= product boycotts, including with respect to the products of the Company’s multi-national customers;
= customer, supplier, and investor concerns regarding operations in areas such as the Middle East;
= taking of properly by nationalization or expropriation without fair compensation;

» imposition of limitations on conversions of foreign currencies into dollars or payment of dividends and other payments
by non-U.S. subsidiaries;

= hyperinflation and currency devaluation in certain foreign countries where such currency devaluation could affect the
amount of cash generated by operations in those countries and thereby affect the Company’s ability to satisfy its
obligations; and

= war, civil disturbance, global or regional catastrophic events, natural disasters, widespread outbreaks of infectious
diseases and acts of terrorism.

There can be no guaraniee that a deterioration of economic conditions in countries in which the Company operates would not
have a material impact on the Company’s results of operations.

The Company's profits will decline if the price of raw materials or energy rises and if cannof increase the price of its
products, and the Company'’s financial results could be adversely affected if the Company was not able fo obfain
sufficient quantities of raw materials.

The Company uses varicus raw materials, such as steel, aluminum, water, natural gas, electricity and other processed energy,
in its manufacturing operations. Sufficient quantities of these raw materials may not be available in the future or may be
available only at increased prices. The Company’s raw material supply contracts vary as to terms and duration, with steef
contracts typically one year in duration with fixed prices and aluminum contracts typically multi-year in duration with fluctuating
prices based on aluminum ingot costs. The availability of various raw materials and their prices depends on global and local
supply and demand forces, governmental regulations (including tariffs), level of production, resource availability, transportation,
and other factors. In particular, in recent years the consolidation of steel suppliers, shortage of raw materials affecting the
production of steel and the increased global demand for steel, including in China and other developing countries, have
contributed to an overall tighter supply for steel, resulting in increased steel prices and, in some cases, special surcharges and
allocated cut backs of products by steel suppliers. In addition, future steel supply contracts may provide for prices that fluctuate
or adjust rather than provide a fixed price during a one-year period.

The prices of certain raw materials used by the Company, such as steel, aluminum and processed energy, have historically
been subject to volatility. In 2010, consumption of steel and aluminum represented approximately 27% and 35%, respectively, of
the Company’s consolidated cost of products sold, excluding depreciation and amortization. For 2010, the weighted average
market price for steel used in packaging decreased approximately 9%, when compared to the weighted average market price in
2009, and the average price of aluminum ingot on the London Metal Exchange increased approximately 29%. As a result of raw
material price increases in recent years, the Company implemented price increases in most of its steel and aluminum product
categories. As a result of continuing global supply and demand pressures, other commodity-related costs affecting its business
may increase as well, including natural gas, electricity and freight-related costs.

While certain, but not all, of the Company’s contracts pass through raw material costs to customers, the Company may be
unable to increase its prices to offset increases in raw material costs without suffering reductions in unit volume, revenue and
operating income. In addition, any price increases may take effect after related cost increases, reducing operating income in the
near term. Significant increases in raw material costs may increase the Company’s working capital requirements, which may
increase the Company’s average outstanding indebtedness and interest expense and may exceed the amounts available under
the Company’s senior secured credit facilities and other sources of liquidity. In addition, the Company hedges raw material costs
on behalf of certain customers and may suffer losses if such customers are unable to satisfy their purchase obligations.

If the Company is unable to purchase steel, aluminum or other raw materials for a significant period of time, the Company’s
operations would be disrupted and any such disruption may adversely affect the Company’s financial results. If customers
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believe that the Company’s competitors have greater access to raw materials, perceived certainty of supply at the Company’s
competitors may put the Company at a competitive disadvantage regarding pricing and product volumes.

Pending and future asbestos litigation and payments to settle asbestos-related claims could reduce the Company’s
cash flow and negatively impact its financial condition.

Crown Cork & Seal Company, Inc. (“Crown Cork”), a wholly-owned subsidiary of the Company, is one of many defendants in a
substantial number of lawsuits filed throughout the United States by persons alleging bodily injury as a result of exposure to
asbestos. In 1963, Crown Cork acquired a subsidiary that had two operating businesses, one of which is alleged to have
manufactured asbestos-containing insulation products. Crown Cork believes that the business ceased manufacturing such
products in 1963.

The Company recorded pre-tax charges of $46 million, $55 million, $25 million, $29 million and $10 million to increase its
accrual for asbestos-related liabilities in 2010, 2009, 2008, 2007 and 2006, respectively. As of December 31, 2010, Crown
Cork's accrual for pending and future asbestos-related claims and related legal costs was $249 million. Crown Cork’s accrual
includes estimates for probable costs for claims through the year 2020. Potential estimated additional claims costs of $30 million
beyond 2020 have not been included in the Company’s liability, as the Company believes cost projections beyond ten years are
inherently unreliable due to potential changes in the litigation environment and other factors whose impact cannot be known or
reasonably estimated. Assumptions underlying the accrual include that claims for exposure to asbestos that occurred after the
sale of the subsidiary’s insulation business in 1964 would not be entitled to settlement payouts and that state statutes described
under Note K to the consolidated financial statements included in this Annual Report, including Texas and Pennsylvania
statutes, are expected to have a highly favorable impact on Crown Cork’s ability to settle or defend against asbestos-related
claims in those states and other states where Pennsylvania law may apply.

Crown Cork had 50,000 asbestos-related claims outstanding at December 31, 2010. Of these claims, approximately 15,000
claims relate to claimants alleging first exposure to asbestos after 1964 and 35,000 relate to claimants alleging first exposure to
asbestos before or during 1964, of which approximately 12,000 were filed in Texas, 2,000 were filed in Pennsylvania, 6,000
were filed in other states that have enacted asbestos legislation and 15,000 were filed in other states. The outstanding claims at
December 31, 2010 exclude 33,000 pending claims involving plaintiffs who allege that they are, or were, maritime workers
subject to exposure to asbestos, but whose claims the Company believes will not have a material effect on the Company’s
consolidated results of operations, financial position or cash flow. The outstanding claims at December 31, 2010 also exclude
approximately 19,000 inactive claims. Due to the passage of time, the Company considers it unlikely that the plaintiffs in these
cases will pursue further action. The exclusion of these inactive claims had no effect on the calculation of the Company’s accrual
as the claims were filed in states where the Company’s liability is limited by statute.

On October 22, 2010, the Texas Supreme Court, in a 6-2 decision, reversed a lower court decision, Barbara Robinson v. Crown
Cork & Seal Company, inc., No. 14-04-00658-CV, Fourteenth Court of Appeals, Texas, which had upheld the dismissal of an
asbestos-related case against Crown Cork. The Texas Supreme Court held that the Texas legislation was unconstitutional
under the Texas Constitution when applied to asbestos-related claims pending against Crown Cork when the legislation was
enacted in June of 2003. In the third quarter, the Company recorded a pre-tax charge of $15 million including estimated legal
fees to increase its accrual for asbestos related costs for claims pending in Texas on June 11, 2003. The Company believes that
the decision of the Texas Supreme Court is limited to retroactive application of the Texas legislation to asbestos-related cases
that were pending against Crown Cork in Texas on June 11, 2003 and therefore continues to assign no value to claims filed
after June 11, 2003.

Crown Cork made cash payments of $27 million, $26 million, $25 million, $26 million and $26 million in 2010, 2009, 2008, 2007
and 2008, respectively, for asbestos-related claims. These payments have reduced and any such future payments will reduce
the cash flow available to Crown Cork for its business operations and debt payments.

Asbestos-related payments and defense costs may be significantly higher than those estimated by Crown Cork because the
outcome of this type of litigation (and, therefore, Crown Cork’s reserve) is subject to a number of assumptions and uncertainties,
such as the number or size of asbestos-related claims or settlements, the number of financially viable responsible parties, the
extent to which state statutes relating to asbestos liability are upheld and/or applied by the courts, Crown Cork’s ability to
obtain resolution without payment of asbestos-related claims by persons alleging first exposure to asbestos after 1964, and
the potential impact of any pending or future asbestos-related legislation. Accordingly, Crown Cork may be required to make
payments for claims substantially in excess of its accrual, which could reduce the Company's cash flow and impair its ability to
satisfy its obligations. As a result of the uncertainties regarding its asbestos-related liabilities and its reduced cash flow, the
ability of the Company to raise new money in the capital markets is more difficult and more cost